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The research group „Organized Creativity“ (Organized Creativity • Fachbereich Wirtschafts-
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Please also check out the full RSO volumes: 

     

For a full list of outputs, see: https://www.wiwiss.fu-berlin.de/forschung/organized-
creativity/3_publications/project-related-publications/index.html  

The research group “Organized Creativity” thanks the German Research Foundation (DFG) 
as well as the Austrian Science Fund (FWF) for invaluable support of these projects.  

 

  

FOR 2161 

https://www.tandfonline.com/doi/full/10.1080/14479338.2024.2339257
https://www.emerald.com/insight/content/doi/10.1108/s0733-558x20250000091014/full/html
https://doi.org/10.1108/S0733-558X20250000091020
https://doi.org/10.1007/978-3-031-25143-6_43-1
https://doi.org/10.1007/978-3-031-25143-6_43-1
http://doi.org/10.1111/radm.70006
https://www.e-elgar.com/shop/gbp/elgar-encyclopedia-of-strategy-as-practice-9781035315956.html
https://www.e-elgar.com/shop/gbp/elgar-encyclopedia-of-strategy-as-practice-9781035315956.html
https://www.wiwiss.fu-berlin.de/forschung/organized-creativity/3_publications/project-related-publications/index.html
https://www.wiwiss.fu-berlin.de/forschung/organized-creativity/3_publications/project-related-publications/index.html

