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The research group ,Organized Creativity” (Organized Creativity « Fachbereich Wirtschafts-
wissenschaft) of Freie Universitat's School of Business & Economics was sponsored by the
German Research Foundation (DFG) and has over the years published several papers, most
of which are available open access. Here is a list of selected publications since 2020:
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Please also check out the full RSO volumes:
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For a full list of outputs, see: https://www.wiwiss.fu-berlin.de/forschung/organized-
creativity/3 publications/project-related-publications/index.html

The research group “Organized Creativity” thanks the German Research Foundation (DFG)
as well as the Austrian Science Fund (FWF) for invaluable support of these projects.
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